EXHIBIT 4

MARKETING PLAN OUTLINE

NAME OF DEVELOPMENT:      
OWNER:      
MANAGEMENT AGENT:      
This plan should ensure compliance with all appropriate occupancy regulations and restrictions specific to the development.  If you have something that addresses all of these areas, you may submit it instead of completing the following outline.  This plan should be property specific.

1.
Description of the Target Population
a.
Identify the market area to be served by the development. 
b.
Identify that part of the target population felt to be applicable to the income restrictions for this development. 
c.
Indicate what apartment communities would be considered competition to this development. 
2.
Marketing Procedures to be Used in Initial Rent-up
a.
Describe all marketing tools to be used and, if applicable, frequency of use (i.e., model apartment, advertising mediums, signs, brochures, community contacts, etc.).  
b.
Indicate how the development will be marketed to attract a sufficient number of persons subject to the income restrictions to this development.  
c.
What marketing techniques will be employed to inform the minority population of the availability of the housing?  
d.
Explain how information and rental applications are to be made available to the public prior to the opening of the development (or once this existing development becomes subject to the applicable VHDA income  restrictions).  
3.
Occupancy Procedures and Requirements
a.
Provide a breakdown of the number of dwelling units to be leased to families and individuals applicable to the income restrictions of the financing of this development. 
b.
Indicate what procedures will be utilized during and after rent-up to ensure that the applicable percent of the dwelling units are leased to families or individuals at appropriate income levels. 
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